POSITION ANNOUCEMENT
COMMUNICATIONS DIRECTOR

GEORGIA SEA GRANT
Georgia Sea Grant is seeking a Communications Director who will use new media, the Web and traditional approaches to educate and inform, as well as gather input from, Georgia Sea Grant’s constituency. Georgia Sea Grant is one of 32 state programs within the National Sea Grant program and is based at the University of Georgia in Athens.  The position will be housed at the University of Georgia’s main campus. The mission of the Sea Grant program is to “enhance the practical use and conservation of coastal, marine and Great Lakes resources to create a sustainable economy and environment.”  It engages university expertise to solve important problems identified by coastal stakeholders and partners with the University of Georgia’s Marine Extension Service deliver those solutions to Georgia citizens.  Georgia Sea Grant’s emphasis is in helping the state develop sustainable coastal economies, conserving healthy coastal ecosystems, maintaining sustainable fisheries and helping coastal communities prepare for coastal hazards and climate change.  The communications program is responsible for communicating solutions to citizens, decision-makers and businesses.

Job Summary:

The Communications Director will have primary responsibility for creating a new communications strategy for the program, producing content for and maintaining its webpage, handling public relations, creating media-rich products and conventional print products that further program goals, supporting the effort of the Communications Network of the National Sea Grant Program and supervising the work of an in-house writer/editor, as well as graphic art contractors.  Much of the work entails extending and communicating research science and translating the results of sponsored research into products and programs for the general public or targeted groups, such as planners, regulators, etc.  This requires close coordination with our partner organization the University of Georgia’s Marine Extension Service. Occasional travel is required. The successful candidate will have a proven record of creating effective products in a variety of media and in fostering dialogue with target audiences through the Internet.
Salary: $43,000 - $53,000 depending on qualifications.
Duties and Responsibilities:

1) Develop a Communications strategy for the program that optimizes use of the Web

2) Create Web-based and other tools as extensions of Sea Grant research

3) Create photographs, slide shows and short videos to promote Sea Grant programs and activities 
4) Plan and produce new media products in support of the Sea Grant mission

5) Coordinate with and assist the University of Georgia’s Marine Extension Service in communicating their research and outreach activities

6) Develop and implement strategies to find innovative methods of engaging Sea Grant constituents
7) Oversee the production of Sea Grant publications

8) Supervise the work of a writer/editor

9) Oversee the creation of press releases for distribution of the Web and through traditional channels

10)  Participate in National Sea Grant Communications Network in support of the National Sea Grant Program.

11)  Occasionally, represent the program at conferences, meetings and in the media.
Qualifications:

Bachelor's degree with major course work in related curriculum AND four years experience in journalism, broadcasting, public relations, or a related field of work. Must have some work experience in electronic, digital and/or Web-related media.

The applicant’s record should demonstrate an ability to use electronic and digital media to achieve the communications goals of an organization. Media production skills (including video, audio, and photography), experience using the Internet for two-way communication with clients, experience with Web design and Web-site maintenance, proven ability to communicate technical information to a lay audience, experience generating news media coverage and experience using social media to achieve organizational goals would be useful.  Beyond technical skills, the applicant must have a proven ability to tell compelling stories in a variety of media. The applicant must also demonstrate the ability to work collaboratively with others. Experience supervising and managing employees is also helpful. Must be able to work collaboratively in a university environment and meet deadlines while performing multiple tasks.
To apply visit the University of Georgia’s job postings Webpage at:

https://www.ugajobsearch.com/applicants/jsp/shared/frameset/Frameset.jsp?time=1187378072574
Then click “SEARCH POSTINGS” in the left column and use the UGA job posting number (20100300) to search for the position.
The job posting number is 20100300. Its University of Georgia job classification title is “Public Relations Coordinator.”
